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General Statistics

This page provides a basic overview of the report. The Visits Over Time graph identifies the overall count of
visits to your Web site. The General Statistics table provides statistics of the total activity for this Web site

during the designated report period.

Visits Over Time

Feb Jun Aug Oct Dec

Jan Mar May Jul Sep Nov
General Statistics
Hits
Successful Hits For Entire Site 3,334,310
Average Hits Per Day 9,135
Home Page Hits 30,075
Pages
Page Views (Impressions) 263,651
Average Per Day 722
Dynamic Pages and Forms Views 33,605
Document Views 230,046
Visits
Visits 182,628
Average Per Day 500
Average Visit Length 00:03:42
International Visits 20.95%
Visits of Unknown Origin 24.63%
Visits From Your Country: United 54.42%
States (US)
Visitors
Unique Visitors 86,934
Visitors Who Visited Once 70,469
Visitors Who Visited More Than Once 16,465

General Statistics - Help Card

?

Average Hits Per Day - Number of successful hits divided by the total number of days in the log file.
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General Statistics - Help Card

Average Page Views Per Day - Number of page views divided by the total number of days in the log file.

Average Visit Length - Average of all non-zero length visits in the reporting period. A zero-length visit
occurs when all hits in that visit are logged with the exact same time stamp.

Average Visits Per Day - Number of visits divided by the total number of days in the log file.

Document Views - Number of hits to pages that are considered documents--not dynamic pages or forms--
as defined by the system administrator.

Dynamic Pages and Forms Views - Number of hits to pages that are considered dynamic pages or
forms. Reporting Center considers any URL containing options (with a question mark in the URL) a
dynamic page. Any file with a POST command is considered a form.

Hits - Each file requested by a visitor registers as a hit. There can be several hits on each page. While the
volume of hits reflects the amount of server traffic, it is not an accurate reflection of the number of pages
viewed.

Home Page Hits - Number of times the home page (as defined in the profile) was viewed.

International Visits - Percentage of visitors who are defined as "international visitors" by the system
administrator.

Page - Any document, dynamic page, or form. Different types of profiles have different default settings for
which file extensions qualify a file as a document. These settings can be changed by the Reporting Center
system administrator. Any URL containing a question mark is considered a dynamic page. Any file with a
POST command is considered a form.

Page View (Impressions) - A hit to any file classified as a page. Contrast the value for "Page Views" with
the value for "Successful Hits For Entire Site," which includes hits to files of every type.

Successful Hits For Entire Site - Number of successful hits including HTML pages, images, forms,
scripts, and downloaded files.

Unique Visitors - The total number of unique visitors during the report period. A unique visitor is identified
by their IP address, domain name, or cookie.

Visits - Number of visits to your site. A visit is a series of actions that begins when a visitor views their first
page from the server, and ends when the visitor leaves the site or remains idle beyond the idle-time limit.
The default idle-time limit is thirty minutes. This time limit can be changed by the system administrator.

Visits From Your Country - Percentage of visits from your country. The name of your country and the
country code are shown. Your system administrator configures the selection for your country.

Visits of Unknown Origin - Percentage of visits where the visitor's domain name could not be determined
or the country associated with the domain name could not be determined.

Visitors Who Visited More Than Once - Number of visitors who visited the site more than once during
the reporting period.

Visitors Who Visited Once - Number of visitors who visited the site exactly once during the reporting
period.

v

The General Statistics page provides an overview of your Web site's performance and visitor behavior,
and can help you determine which chapters will be most valuable to you.
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Page Views Over Time

This page helps you determine the bandwidth requirements of your Web site by tracking page views over
the course of the report period.

Page Views Over Time

Feb Apr Jun Aug Oct Dec
Jan Mar May Jul Sep Nov
| Page Views Over Time
Time Interval Page Views %
Jan 18,176 6.89%
Feb 23,444 8.89%
Mar 21,314 8.08%
Apr 19,944 7.56%
May 20,713 7.86%
Jun 21,589 8.19%
Jul 17,651 6.69%
Aug 17,394 6.60%
Sep 23,727 9.00%
Oct 27,828 10.55%
Nov 26,805 10.17%
Dec 25,066 9.51%
Total 263,651 100.00%

Page Views Over Time - Help Card

'

Page - Any document, dynamic page, or form. Different types of profiles have different default settings for
which file extensions qualify a file as a document. These settings can be changed by the Reporting Center
system administrator. Any URL containing a question mark is considered a dynamic page. Any file with a
POST command is considered a form.

Page View - A hit to any file classified as a page. Contrast page views with hits, which counts files of every
type.

Time Interval - A one-year report displays monthly time increments. A one-quarter report displays weekly
time increments. A one-month report or a one-week report displays daily time increments. A daily report
displays hourly time increments. All activity attributed to one time increment occurs between the listed
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Page Views Over Time - Help Card

increment and the beginning of the next one. An hour-long interval marked 12:00, for example, includes all
activity between 12:00 and 12:59.

% - Percentage of total page views that occurred during the specified time interval.

v

Periods of less activity can be considered good times for maintenance and content improvement.
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Top Pages by Visits

This identifies the most popular Web pages on your site and shows you the number of visits for each, and
displays the average length of time the page was viewed.

Top Pages by Visits

9098 'S8®o® ),
12 14 16 18 20

1 3 5 7 9 11 13 15 17 19
Top Pages by Visits
Pages Visits % Avg Time
Viewed
1. | Scientific Computing and Imaging Institute 24,536 11.54% 00:01:08
http://www.sci.utah.edu/
2. | Star-Ray Interactive Ray-Tracer - Feature Story - SCI 12,263 5.77% 00:01:07
Institute - SCI Institute
http://www.sci.utah.edu/stories/2002/sum_star-ray.html
3. | NIH Center for Bioelectric Field Modeling, 5,185 2.44% 00:00:47
Simulation, and Visualization - Unive
http://www.sci.utah.edu/ncrr/
4. | Personnel - SCI Institute 4,788 2.25% 00:00:22
http://www.sci.utah.edu/personnel/
5. | Research - SCI Institute 4,741 2.23% 00:00:30
http://www.sci.utah.edu/research/
6. | Page Has No Title 3,726 1.75% 00:00:38
http://www.sci.utah.edu/cgi-bin/sci_gallery.pl
7. | MRI and EPI Correction - Feature Story - SCI 3,469 1.63% 00:00:59
Institute - SCI Institute
http://www.sci.utah.edu/stories/2002/sum_mri-epi.html
8. | Vector Field Techniques - Scientific Visualization - 3,194 1.50% 00:01:42
SCI Institute
http://www.sci.utah.edu/research/vis_fields.html
9. | News and Events - SCI Institute 2,508 1.18% 00:01:34
http://www.sci.utah.edu/grids.html
SCI Image Gallery 2,181 1.03% 00:00:32
10. [ hitp://www.sci.utah.edu/sci_images/
Page Has No Title 1,802 0.85% 00:00:32
11. | http://www.sci.utah.edu/cgi-bin/galleryimage.pl
SCI Institute - Virtual Reality Lab 1,800 0.85% 00:00:29
12. [ hitp://www.sci.utah.edu/research/vr/
SCI Video and Images Galleries - SCI Institute 1,800 0.85% 00:00:25
13. [ http://www.sci.utah.edu/galleries_front.html
- ________________________________________________
www. WebTrends.com 7




Top Pages by Visits

Pages Visits % Avg Time
Viewed

Fields of Research - Scientific Computing - SCI 1,780 0.84% 00:01:43
14. | Institute

http://www.sci.utah.edu/research/computing_fields.html|

Outreach - SCI Institute 1,769 0.83% 00:00:35
15. | http://www.sci.utah.edu/outreach.html

Personnel - SCI Institute 1,767 0.83% 00:00:48
16. [ hitp://www.sci.utah.edu/personnel/crj.html

Students - SCI Institute 1,508 0.71% 00:00:19
17. [ http://www.sci.utah.edu/personnel/students.html

Page Has No Title 1,493 0.70% 00:01:17
18. [ http://www.sci.utah.edu/cgi-bin/sci_publications.pl

Areas of Application - SCI Institute 1,377 0.65% 00:00:57
19. | http://www.sci.utah.edu/research/apps_fields.html

Haptics at the SCI Institute - Feature Story - SCI 1,372 0.65% 00:01:25
20. | Institute

http://www.sci.utah.edu/stories/2001/fall_haptics_img-

tornado.html

Subtotal 83,059 39.07% 00:00:48

Other 129,530 60.93% 00:00:41

Total 212,589 100.00% 00:00:44

Top Pages by Visits - Help Card

?
Avg Time Viewed - Average length of time the specified page was viewed.

Pages - A document, dynamic page, or form. Different types of profiles have different default settings for
which file extensions qualify a file as a document. These settings can be changed by the Reporting Center
system administrator. Any URL containing a question mark is considered a dynamic page. Any file with a
POST command is considered a form. If the page has a title, you will see the title of the page and the URL.
Otherwise, you will see the URL and the words "Page Has No Title."

Visits - Number of visits to this page. A visit is a series of actions that begins when a visitor views their first
page from the server, and ends when the visitor leaves the site or remains idle beyond the idle-time limit.
The default idle-time limit is thirty minutes. This time limit can be changed by the system administrator.

% - Percentage of the total visits in which the visitor viewed this page at least once.

v

Pages with good content and design are more likely to attract visitors and be revisited. Less popular pages
on a site can be made more appealing by improving the content or incorporating design elements similar
to that on the more important pages. Always remember that people are far more interested in content than
in design, and average view times can help determine which content is most important to your visitors.
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Top Visitors

This page identifies the IP address, domain name, or cookie of each visitor, and identifies the visitor's

relative activity level on the site. If you use cookies to track visits, Reporting Center can differentiate
between hits from different visitors with the same IP address.

Top Visitors

lmmm 1 If
2 4 6 8 10 12 14 16 18 20
1 3 5 7 9 11 13 15 17 19

Top Visitors
Visitor Visits %

1. nesher3.haifa.il.ibm.com 805 0.44%
2. 202.108.33.171 777 0.43%
3. dsl-208-151-245-176.dsl.easystreet.com 607 0.33%
4. unknown.Level3.net 595 0.33%
5. hangedman.fsi.ne.jp 552 0.30%
6. 64.241.243.66 500 0.27%
7. 64.241.243.65 331 0.18%
8. wfp2.almaden.ibm.com 258 0.14%
9. 131.107.65.225 246 0.13%
10. | news.assertive.ca 228 0.12%
11. | bettylin.dsl.xmission.com 215 0.12%
12. | 12-254-189-97 .client.attbi.com 205 0.11%
13. [211.152.11.8 181 0.10%
14. | cache-mtc-ah06.proxy.aol.com 176 0.10%
15. | wwwcache.lanl.gov 171 0.09%
16. | cache-mtc-af04.proxy.aol.com 167 0.09%
17. [ cache-dp02.proxy.aol.com 161 0.09%
18. | cache-db06.proxy.aol.com 160 0.09%
19. | cache-mtc-ak04.proxy.aol.com 160 0.09%
20. [ cache-rk05.proxy.aol.com 155 0.08%

Subtotal 6,650 3.64%

Other 175,978 96.36%

Total 182,628 100.00%

Top Visitors - Help Card

s
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Top Visitors - Help Card

Visitor - The IP address, domain name, or cookie of the visitor.

Visits - Number of times the specified visitor visited your site. A visit is a series of actions that begins
when a visitor views their first page from the server, and ends when the visitor leaves the site or remains
idle beyond the idle-time limit. The default idle-time limit is thirty minutes. This time limit can be changed by
the system administrator.

% - Percentage of visits to your site by the specified visitor.

v

Consider the visitors who use the site most, and tailor your site to their interests and needs. If your site is
an intranet, notice which employees use the site most, and find out what they like about it. You might also
get feedback from those who use it the least and find out what they are looking for.

Note: If a visitor has a dynamic IP address, or if a group of visitors are behind a proxy server or firewall,
this data might be misleading. In the case of a dynamic IP address, multiple IP addresses could be shown
for a single visitor, and in the case of a firewall or proxy server, one IP address could be used by more
than one visitor.
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Top Browsers by Visits

This page identifies the most popular browsers used by visitors to your site. This information will only be
displayed if your server is logging the browser/platform information.

140,000

Top Browsers by Visits
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Top Browsers by Visits
Browser Visits %

1. Microsoft Internet Explorer 136,355 76.10%
2. Netscape 20,267 11.31%
3. Other Netscape Compatible 14,970 8.35%
4. - 847 0.47%
5. Bookmark Renewal Check Agent 554 0.31%

[http://www.bookmark.ne.jp/] (Version 2.0beta)
6. Wget/1.8.2 414 0.23%
7. Opera 333 0.19%
8. msnbot/0.11 ( http://search.msn.com/msnbot.htm) 287 0.16%
9. Wget/1.6 178 0.10%
10. | Wget/1.8.1 167 0.09%
11. | Microsoft URL Control - 6.00.8862 157 0.09%
12. | RAN perfcomp (FreeBSD) 137 0.08%
13. | Program Shareware 1.0.3 125 0.07%
14. [DAS.3 123 0.07%
15. | appie 1.1 (www.walhello.com) 115 0.06%
16. | QuepasaCreep v0.9.14 106 0.06%
17. | NutchOrg/0.03-dev (Nutch; 100 0.06%

http://www.nutch.org/docs/bot.html; nutch-

agent@lists.sourceforge.net)
18. | Mercator-2.0 97 0.05%
19. |larbin_2.6.2 larbin2.6.2@unspecified.mail 86 0.05%
20. | Watchfire WebXM 86 0.05%

Subtotal 175,504 97.94%

Other 3,685 2.06%

Total 179,189 100.00%

Top Browsers by Visits - Help Card

www.WebTrends.com
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Top Browsers by Visits - Help Card

?

Browser - A program used to locate and view Web pages. These include Netscape, Mosaic, Microsoft
Internet Explorer, and others.

Total - The total visits where there was sufficient information to identify the browser. This number may be
less than the total visits overall.

Visits - Number of times a visitor with the specified browser came to your site. A visit is a series of actions
that begins when a visitor views their first page from the server, and ends when the visitor leaves the site
or remains idle beyond the idle-time limit. The default idle-time limit is thirty minutes. This time limit can be
changed by the system administrator.

% - Percentage of total visits by visitors using the specified browser.

v

Browser data can help you determine how to configure your site for optimal viewing.

Note: Any hits identified as originating from a spider (an automated program that searches the Internet)
are not counted in this table. Also, if a browser does not identify itself in its request to the Web server, it
will get counted on this page as an "Other."
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Dynamic Pages & Forms by Visits

This page identifies the most popular dynamic pages and forms executed by the server.

Dynamic Pages & Forms by Visits

VDRSS 10909009 =09 a0 .,
4 6 8 10 12 14 16 18 20

2
1 3 5 7 9 11 13 15 17 19
Dynamic Pages & Forms by Visits
Pages Visits %

1. | http://www.sci.utah.edu/cgi-bin/sci_gallery.pl 3,726 | 35.12%
2. | hitp://www.sci.utah.edu/cgi-bin/galleryimage.pl 1,802 | 16.99%
3. | http://www.sci.utah.edu/cgi-bin/sci_publications.pl 1,493 | 14.07%
4. [ hitp://www.sci.utah.edu/cgi-bin/bibte XML2bibtex.pl 332 3.13%
5. | http://www.sci.utah.edu/cgi-bin/ALLseminars.pl 329 3.10%
6. | http://www.sci.utah.edu/publications/miccai01/ 291 2.74%
7. | http://www.sci.utah.edu/publications/sc95/ 225 2.12%
8. | http://www.sci.utah.edu/cgi-bin/sci_seminars.pl 186 1.75%
9. | http://www.sci.utah.edu/publications/mcole01/ 159 1.50%

http://www.sci.utah.edu/publications/yosemite/ 146 1.38%
10.

http://www.sci.utah.edu/publications/workshop_aug-2002/ 141 1.33%
11.

http://www.sci.utah.edu/publications/hpc01-dav/ 128 1.21%
12.

http://www.sci.utah.edu/publications/zhukov00/ 127 1.20%
13.

http://www.sci.utah.edu/publications/viz98/ 113 1.07%
14.

http://www.sci.utah.edu/ncrr/pubs/ 101 0.95%
15.

http://www.sci.utah.edu/publications/yarden-diss01/ 100 0.94%
16.

http://www.sci.utah.edu/publications/i3d99/ 99 0.93%
17.

http://www.sci.utah.edu/publications/cug99/ 93 0.88%
18.

http://www.sci.utah.edu/cgi-bin/sci_dist-seminars.pl 74 0.70%
19.

http://www.sci.utah.edu/research/IPL/pubs/publications.xml 72 0.68%
20.

www.WebTrends.com
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Dynamic Pages & Forms by Visits

Pages Visits %
Subtotal 9,737| 91.78%
Other 872| 8.22%
Total 10,609 | 100.00%

Dynamic Pages & Forms by Visits - Help Card

4

Dynamic Pages and Forms - Dynamic pages are generated dynamically based on values selected by a
visitor. They are generated with variables, and do not exist anywhere in a static, predictable form.
Reporting Center considers any URL containing options (with a question mark in the URL) a dynamic
page. Any file with a POST command is considered a form.

Pages - This column lists dynamic pages and forms, but not documents. Different types of profiles have
different default settings for which file extensions qualify a file as a document. These settings can be
changed by the Reporting Center system administrator.

Visits - Number of visits where the specified dynamic page or form was accessed. A visit is a series of
actions that begins when a visitor views their first page from the server, and ends when the visitor leaves
the site or remains idle beyond the idle-time limit. The default idle-time limit is thirty minutes. This time limit
can be changed by the system administrator.

% - Of the total number of visits in which at least one dynamic page or form was accessed, this percentage
of visits included this page.

v

This page can be used to track the activity of dynamic pages a forms separately from static pages
(documents).
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Dynamic Pages & Forms by Visits Over Time

This page identifies the most popular dynamic pages and forms executed by the server.

Dynamic Pages & Forms by Visits Over Time WS

|

3

|

B

Dynamic Pages & Forms by Visits Over Time
Pages Visits %

1. [ http://www.sci.utah.edu/cgi-bin/sci_gallery.pl 3,726 | 35.12%
2. | http://www.sci.utah.edu/cgi-bin/galleryimage.pl 1,802 | 16.99%
3. | http://www.sci.utah.edu/cgi-bin/sci_publications.pl 1,493 | 14.07%
4. | http://www.sci.utah.edu/cgi-bin/bibte XML2bibtex.pl 332 3.13%
5. | http://www.sci.utah.edu/cgi-bin/ALLseminars.pl 329 3.10%
Subtotal 7,682 72.41%
Total 10,609 | 100.00%

Dynamic Pages & Forms by Visits Over Time - Help Card
?

Dynamic Pages and Forms - Dynamic pages are generated dynamically based on values selected by a
visitor. They are generated with variables, and do not exist anywhere in a static, predictable form.
Reporting Center considers any URL containing options (with a question mark in the URL) a dynamic
page. Any file with a POST command is considered a form.

Pages - This column lists dynamic pages and forms, but not documents. Different types of profiles have
different default settings for which file extensions qualify a file as a document. These settings can be
changed by the Reporting Center system administrator.

Visits - Number of visits where the specified dynamic page or form was accessed. A visit is a series of
actions that begins when a visitor views their first page from the server, and ends when the visitor leaves
the site or remains idle beyond the idle-time limit. The default idle-time limit is thirty minutes. This time limit
can be changed by the system administrator.

% - Of the total number of visits in which at least one dynamic page or form was accessed, this percentage
of visits included this page.

v

This page can be used to track the activity of dynamic pages a forms separately from static pages
(documents).
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Most Downloaded Files

This page identifies the most popular files downloaded from your site.

Most Downloaded Files

o9 'os
14 16
13 15

o208,
18 20

12
1 3 5 7 9 11 17 19
Most Downloaded Files
Files Downloads %

1. http://www.sci.utah.edu/publications/macleod_isce01/isce01.pdf 10,543 12.01%
2. http://www.sci.utah.edu/publications/samsonov03/spie_final.pdf 4,294 4.89%
3. http://www.sci.utah.edu/publications/lazar03/lazar.hbm.03.pdf 2,702 3.08%
4. http://www.sci.utah.edu/publications/vr01.pdf 2,529 2.88%
5. http://www.sci.utah.edu/publications/vis00.dmw.pdf 2,042 2.33%
6. http://www.sci.utah.edu/~lefohn/work/rls/visLevelSet/visLevelSetPaper 1,634 1.86%

.pdf
7. http://www.sci.utah.edu/publications/super00_final.pdf 1,336 1.52%
8. http://www.sci.utah.edu/publications/samsonov02/ismrm2002_1.pdf 1,289 1.47%
9. http://www.sci.utah.edu/publications/gk_tvcg00/strategies-tensor.pdf 1,199 1.37%
10. [ http://www.sci.utah.edu/publications/zhukov00/UUCS-2000-003.pdf 1,049 1.20%
11. | http://www.sci.utah.edu/pubs/pdfs/scirun_gen_mat.pdf 1,001 1.14%
12. | http://www.sci.utah.edu/~lefohn/work/shadingLang/oglLang.pdf 984 1.12%
13. | http://www.sci.utah.edu/publications/jmk01/simian-paper.pdf 955 1.09%
14. | http://www.sci.utah.edu/publications/pug00.pdf 945 1.08%
15. [ http://www.sci.utah.edu/publications/crj01/grids01.pdf 906 1.03%
16. [ http://www.sci.utah.edu/publications/vv98glk-paper.pdf 896 1.02%
17. | http://www.sci.utah.edu/publications/UUCS-00-018.pdf 891 1.02%
18. | http://www.sci.utah.edu/publications/ESP03/smart-sensor- 873 0.99%

nets 2003.pdf
19. [ http://www.sci.utah.edu/pubs/pdfs/mesh _generation.pdf 866 0.99%
20. [ hitp://www.sci.utah.edu/publications/vis99_tensorlines-paper.pdf 864 0.98%

Subtotal 37,798 43.07%

Other 49,954 56.93%

Total 87,752 100.00%

Most Downloaded Files - Help Card

?
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Most Downloaded Files - Help Card

Downloads - Number of times the specified file was downloaded by a visitor. If an error occurred during a
transfer, the transfer is not counted.

Files - The path and filename of the file being analyzed.

% - Percentage of times the specified file was downloaded compared to all downloaded files.

Y

This information shows you the most popular downloadable files on your Web site. Files that don't appear
on the list, or appear low on the list, may require maintenance such as decreasing the file size, improving
link placement, or elimination to make room for more popular content.

www. WebTrends.com 17



Most Downloaded Files Over Time

This page identifies the most popular files downloaded from your site.

Most Downloaded Files Over Time - 1
2,400 ’
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Most Downloaded Files Over Time
Files Downloads %
1. http://www.sci.utah.edu/publications/macleod_isce01/isce01.pdf 10,543 12.01%
2. http://www.sci.utah.edu/publications/samsonov03/spie_final.pdf 4,294 4.89%
3. http://www.sci.utah.edu/publications/lazar03/lazar.hbm.03.pdf 2,702 3.08%
4. http://www.sci.utah.edu/publications/vr01.pdf 2,529 2.88%
5. http://www.sci.utah.edu/publications/vis00.dmw.pdf 2,042 2.33%
Subtotal 22,110 25.20%
Total 87,752 100.00%

Most Downloaded Files Over Time - Help Card

4

Downloads - Number of times the specified file was downloaded by a visitor. If an error occurred during a

transfer, the transfer is not counted.

Files - The path and filename of the file being analyzed.

% - Percentage of times the specified file was downloaded compared to all downloaded files.

v

This information shows you the most popular downloadable files on your Web site. Files that don't appear
on the list, or appear low on the list, may require maintenance such as decreasing the file size, improving

link placement, or elimination to make room for more popular content.

www.WebTrends.com
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Top Geographic Regions

This page identifies the top geographic regions of the visitors to your site.

Top Geographic Regions
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Top Geographic Regions

Geographic Regions Visits %

1. North America 103,160 56.49%
2. Region Unspecified 44,974 24.63%
3. Western Europe 16,145 8.84%
4. Asia 7,107 3.89%
5. Eastern Europe 3,530 1.93%
6. Northern Europe 2,420 1.33%
7. Middle East 2,091 1.14%
8. Australia (AU) 1,414 0.77%
9. South America 1,176 0.64%
10. | Pacific Islands 304 0.17%

Total 182,628 100.00%

Top Geographic Regions - Help Card

4

Geographic Regions - The geographic part of the world where visitors to your web site are located.
"Region Unspecified" represents visitors whose geographic region could not be determined. Two methods
exist for identifying the location of each visitor:

WebTrends GeoTrends Database - If GeoTrends is turned on for this profile, the region is determined by
looking up the visitor's IP address in this database.

Domain Name - The region can be determined by the domain name. The domain name can be identified if
it was logged by the web server or, if it is defined in the Internet Domain Name System then it may be
found using DNS resolution.

Total - The total visits.

Visits - Number of visits from this geographic region. A visit is a series of actions that begins when a
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Top Geographic Regions - Help Card

visitor views their first page from the server, and ends when the visitor leaves the site or remains idle
beyond the idle-time limit. The default idle-time limit is thirty minutes. This time limit can be changed by the
system administrator.

% - Percentage of total visits that were from this geographic region.

v

This information can help you meet the needs of your target audience as well as discover new audiences.
Consider how you can make the content comprehensive and relevant to an international audience.

Note: Use this information carefully because it is based on Internet registration, and may not always be an
accurate identifier of the visitor's actual location.
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Top Countries

This page identifies the top countries of the visitors to your site.

Top Countries
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Top Countries
Countries Visits %
1. United States (US) 99,394 72.21%
2. Germany (DE) 3,446 2.50%
3. Canada (CA) 3,226 2.34%
4. Japan (JP) 2,989 217%
5. Netherlands (NL) 2,965 2.15%
6. United Kingdom (UK) 2,915 2.12%
7. France (FR) 1,976 1.44%
8. Italy (IT) 1,510 1.10%
9. Australia (AU) 1,414 1.03%
10. [ Singapore (SG) 1,186 0.86%
11. | Hungary (HU) 980 0.71%
12. | Sweden (SE) 848 0.62%
13. | Belgium (BE) 810 0.59%
14. |lIsrael (IL) 766 0.56%
15. | Switzerland (CH) 741 0.54%
16. [ Taiwan (TW) 737 0.54%
17. | Poland (PL) 723 0.53%
18. | Brazil (BR) 712 0.52%
19. | Finland (FI) 679 0.49%
20. | Saudi Arabia (SA) 627 0.46%
Subtotal 128,644 93.45%
Other 9,010 6.55%
Total 137,654 100.00%
Top Countries - Help Card
?
Countries - Two methods exist for identifying the location of each visitor:
- ________________________________________________
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Top Countries - Help Card

WebTrends GeoTrends Database - If GeoTrends is turned on for this profile, the country is determined by
looking up the visitor's IP address in this database.

Domain Name - The region can be determined by the domain name. The domain name can be identified if
it was logged by the web server or, if it is defined in the Internet Domain Name System then it may be
found using DNS resolution.

Total - The total visits where there was sufficient information to identify the country. This number may be
less than the total visits overall.

Visits - Number of visits from the specified country. A visit is a series of actions that begins when a visitor
views their first page from the server, and ends when the visitor leaves the site or remains idle beyond the
idle-time limit. The default idle-time limit is thirty minutes. This time limit can be changed by the system
administrator.

% - Percentage of total visits from the specified country.

v

This information can help you meet the needs of your target audience as well as discover new audiences.
Consider how you can make the content comprehensive and relevant to an international audience.

Note: Use this information carefully because it is based on Internet registration, and may not always be an
accurate identifier of the visitor's actual location.
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Top Domain Names by Visits

The threshold set for this section in the wtm_wtx.ini file was reached. Results shown in tables and
graphs do not reflect the entire contents of the log file(s).

This page lists the domain name of the most active visitors to your web site.
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Top Domain Names by Visits
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Top Domain Names by Visits
Domain Name Visits %

1. aol.com 27,001 17.09%
2. attbi.com 5,213 3.30%
3. rr.com 3,761 2.38%
4, comcast.net 2,855 1.81%
5. pacbell.net 1,960 1.24%
6. t-dialin.net 1,775 1.12%
7. cox.net 1,452 0.92%
8. ibm.com 1,235 0.78%
9. Level3.net 1,191 0.75%
10. | verizon.net 1,007 0.64%
11. | bellsouth.net 895 0.57%
12. | optonline.net 880 0.56%
13. |rogers.com 826 0.52%
14. [202.108.33.171 777 0.49%
15. | xmission.com 737 0.47%
16. | abo.wanadoo.fr 717 0.45%
17. | mindspring.com 697 0.44%
18. [ adelphia.net 697 0.44%
19. |singnet.com.sg 657 0.42%
20. | dsl-verizon.net 641 0.41%

Subtotal 54,974 34.80%

Other 102,977 65.20%

Total 157,951 100.00%

Top Domain Names by Visits - Help Card

www.WebTrends.com
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Top Domain Names by Visits - Help Card

?

Domain Name - The text name corresponding to the IP address of a computer on the Internet. For
example, netig.com is a domain name. The domain name can be determined if it was logged by the web
server or, if it is defined in the Internet Domain Name System then it may be found using DNS resolution.
Otherwise, the domain name is not known and this table shows the IP address.

The domain name shown is the second-level domain name, such as netiq.com. If the top-level domain
name is a country code, then this shows the third-level domain name, such as anycompany.com.au. For
example, all visitors from sales.netiq.com, us.sales.netiq.com, and service.net.iq.com are combined in the
statistics for netiq.com.

Click on the domain name to generate an Internet whois lookup.

Total - The total for all visits.

Visits - Number of visits to your site from this domain name. A visit is a series of actions that begins when
a visitor views their first page from the server, and ends when the visitor leaves the site or remains idle
beyond the idle-time limit. The default idle-time limit is thirty minutes. This time limit can be changed by the
system administrator.

% - Percentage of the total visits that were from this domain name or IP address.

v

Use this information when you are interested in high-level domain names of visitors to your web site.

www. WebTrends.com 24



Top-Level Domain Types by Visits

This page provides a breakdown of top-level domain types.

Top-Level Domain Types by Visits

1 3 5 7

Top-Level Domain Types by Visits

Top-Level Domain Types Visits %

1. Commercial 58,644 53.03%
2. Network 32,743 29.61%
3. Education 16,166 14.62%
4, Government 1,633 1.48%
5. Organization 905 0.82%
6. Military 447 0.40%
7. ARPANET 46 0.04%
8. International 10 0.01%

Total 110,594 100.00%

Top-Level Domain Types by Visits - Help Card

?

Top-Level Domain - The suffix of a domain name. A top-level domain can be based on the type of
organization (.com, .edu, .museum, .name, etc) or it can be a country code (.uk, .de, .jp, .us, etc.). The top-
level domain can be used to identify the type of web site. The following is a partial list of how this report
categorizes top-level domains:

ARPANET: .arpa

Commercial: .com .co .com.[country code] .co.[country code] .firm.co .firm.ve .Itd.uk

Education: .edu .edu.[country-code] .ed.[country code] .ac.[country code]

.school.[country code] .k12.[country code] .re.kr .sch.uk .edunet.tn

International: .int .int.co .int.ve .intl.tn

Government: .gov .gov.[country code] .gove.[country code] .go.[country code]
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Top-Level Domain Types by Visits - Help Card

Military: .mil .mil.[country code]
Network: .net .ad.jp .ne.kr .net.[country code]
Organization: .org .or .org.[country code] .or.[country code]

Total - The total visits where there was sufficient information to identify the top-level domain. This number
may be less than the total visits overall.

Visits - Number of visits to your site from the specified top-level domain. A visit is a series of actions that
begins when a visitor views their first page from the server, and ends when the visitor leaves the site or
remains idle beyond the idle-time limit. The default idle-time limit is thirty minutes. This time limit can be
changed by the system administrator.

% - Percentage of total visits from sites in the specified top-level domain. The percentages refer to the total
number of visits for which the domain name can be determined. Some IP addresses can not be resolved
to a domain name.

v

Consider which types of organizations are interested in your site, and consider how you can interest other
types of organizations.

Note: This information can be displayed only if reverse DNS lookups have been performed. Even when
DNS lookups are performed, some IP addresses can not be resolved to a domain name.
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Summary of Activity for Report Period

This page summarizes general server activity.

Summary of Activity for Report Period

Average Number of Visitors per day on Weekdays 547

Average Number of Hits per day on Weekdays 10,505
Average Number of Visitors per Weekend 761

Average Number of Hits per Weekend 11,393

Most Active Day of the Week Thu

Least Active Day of the Week Sat

Most Active Date February 06, 2003
Number of Hits on Most Active Date 64,681

Least Active Date April 29, 2003
Number of Hits on Least Active Date 9

Most Active Hour of the Day 09:00-09:59
Least Active Hour of the Day 23:00-23:59

Summary of Activity for Report Period - Help Card

?

Average Number of Hits (per day on weekdays) - The average number of hits for each individual day of
the week.

Average Number of Hits (per weekend) - The average number of hits for both Saturdays and Sundays
combined.

Average Number of Visitors (per day on weekdays) - The average number of visits for each individual
day of the week.

Average Number of Visitors (per weekend) - The average number of visits for both Saturdays and
Sundays combined.

Least Active Date - The least active date in the report period.

Least Active Day of the Week - If the report period is for one week or less, the Least Active Day of the
Week will tell you which specific day was least active during that week. If the report period is for more than
one week, the Least Active Day of the Week will tell you which day of the week that has the smallest
amount of activity on average.

Least Active Hour of the Day - The least active hour of the day after activity for all hours is added up.
This is not an average.

Most Active Date - The most active date in the report period.

Most Active Day of the Week - If the report period is for one week or less, the Most Active Day of the
Week will tell you which specific day was most active during that week. If the report period is for more than
one week, the Most Active Day of the Week will tell you which day of the week that has the largest amount
of activity on average.

Most Active Hour of the Day - The most active hour of the day after activity for all hours is added up.
This is not an average.

v

This page is useful for determining the best day of the week to perform system maintenance.

www. WebTrends.com 27



Technical Statistics and Analysis

This page shows the reliability of your Web site. The table shows the total number of hits for the site, how
many hits were successful, how many hits failed, and the percentage of hits that failed.

Technical Statistics and Analysis

Total Hits 3,407,679
Successful Hits 3,334,310
Failed Hits 73,369
Failed Hits as Percent 2.15%
Cached Hits 414,120
Cached Hits as Percent 12.15%

Technical Statistics and Analysis - Help Card

4

Cached Hits - Hits where the page was found in the cache of the browser, so the server did not need to
transfer the file.

Cached Hits as Percent - Percentage of hits that were cached compared with the total number of hits.
Failed Hits - Number of hits where a server or client error occurred.

Failed Hits as Percent - Percentage of hits where a server or client error occurred.

volume of hits reflects the amount of server traffic, it is not an accurate reflection of the number of pages
viewed.

Successful Hits - Number of hits without a server or client error.

Total Hits - Number of successful hits plus failed hits.

v

Use this information for a bird's-eye view of the reliability of your Web site. Many major problems can be
revealed here.

Hits - Each file requested by a visitor registers as a hit. There can be several hits on each page. While the

www. WebTrends.com
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Dynamic Pages & Forms Errors

This page shows the number of successful form submissions and dynamic pages served compared to the
number that failed.

Dynamic Pages & Forms Errors I Successful Dynam..

Failed Dynamic P...

[l Failed Dynamic P...

Successful Dynam...

Dynamic Pages & Forms Errors

Pages Hits %
1. Successful Dynamic Pages & Forms 33,605 88.11%
Failed Dynamic Pages & Forms 4,534 11.89%
Total 38,139 100.00%

Dynamic Pages & Forms Errors - Help Card

4

Hits - Number of hits to the specified page. Each file requested by a visitor registers as a hit. There can be
several hits on each page. While the volume of hits reflects the amount of server traffic, it is not an
accurate reflection of the number of pages viewed.

Pages - This column lists dynamic pages and forms, but not documents. Different types of profiles have
different default settings for which file extensions qualify a file as a document. These settings can be
changed by the Reporting Center system administrator. Any URL containing a question mark is considered
a dynamic page. Any file with a POST command is considered a form.

% - Percentage of hits to the specified page that were successful.

v

This page helps determine the reliability of your site.
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Client Errors

This page identifies the error codes from the browsers accessing your server.

Client Errors

1 3 5 7
Client Errors
HTTP Status Codes Hits %

1. 404 Not Found 72,177 98.47%
2. 400 Bad Request 552 0.75%
3. 403 Forbidden 533 0.73%
4. 401 Unauthorized 15 0.02%
5. 408 Request Time-out 8 0.01%
6. 406 Not Acceptable 7 0.01%
7. 405 Method Not Allowed 3 0.00%
8. 416 Incomplete / Undefined 2 0.00%

Total 73,297 100.00%

Client Errors - Help Card

?

v

Hits - Number of failed hits that returned this status code.

Use this page to determine what maintenance is necessary.

HTTP Status Codes - The status code for the specific error that occurred.

% - Percentage of total failed hits that returned this status code.

Client Errors - An error caused by a problem on your visitor's end of the Web site connection. The server
is not responsible for client errors.

www. WebTrends.com
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File Not Found Errors

This page identifies files that returned "404 - Not Found" or "410 - Gone" errors from your server.

16,000

File Not Found Errors
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File Not Found Errors
Files Hits %

1. limages/movie.gif 16,010 22.18%
http://www.cs.utah.edu/~dejohnso/morph.html

2. Ibg/paper.jpg 2,862 3.97%
http://www.cs.utah.edu/~cindi/

3. [favicon.ico 2,520 3.49%
(no referrer)

4. Incrrlimages/bban_soc_off.jpg 1,850 2.56%
http://www.sci.utah.edu/ncrr/

5. Incrrlimages/bban_soc_on.jpg 1,839 2.55%
http://www.sci.utah.edu/ncrr/

6. Ibg/paper.jpg 1,447 2.00%
http://www.cs.utah.edu/~yarden/mantle/mantle.html

7. licons/images.gif 1,395 1.93%
http://www.cs.unc.edu/~davemc/personal.html

8. limages/movie.gif 1,335 1.85%
(no referrer)

9. Iresearch/IPL/images/search_off.gif 779 1.08%
http://www.sci.utah.edu/research/IPL/pubs/publications.xml

10. |/research/IPL/images/search_on.gif 772 1.07%
http://www.sci.utah.edu/research/IPL/pubs/publications.xml

11. | /Iresearch/IPL/images/disclaimer_off.gif 765 1.06%
http://www.sci.utah.edu/research/IPL/pubs/publications.xml

12. |/research/IPL/images/contact_off.gif 764 1.06%
http://www.sci.utah.edu/research/IPL/pubs/publications.xml

13. [/research/IPL/images/disclaimer_on.gif 762 1.06%
http://www.sci.utah.edu/research/IPL/pubs/publications.xml

14. | Iresearch/IPL/images/contact_on.gif 761 1.05%
http://www.sci.utah.edu/research/IPL/pubs/publications.xmi

15. | /research/IPL/images/soc_off.gif 757 1.05%
http://www.sci.utah.edu/research/IPL/pubs/publications.xmi

16. |/research/IPL/images/soc on.gif 753 1.04%

www.WebTrends.com
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File Not Found Errors

Files Hits %

http://www.sci.utah.edu/research/IPL/pubs/publications.xml

17. |Iresearch/IPL/images/uofu_off.gif 748 1.04%
http://www.sci.utah.edu/research/IPL/pubs/publications.xml

18. |/research/IPL/images/uofu_on.gif 746 1.03%
http://www.sci.utah.edu/research/IPL/pubs/publications.xml

19. |/research/IPL/images/home_off.gif 745 1.03%
http://www.sci.utah.edu/research/IPL/pubs/publications.xml

20. |/research/IPL/images/home_on.gif 741 1.03%
http://www.sci.utah.edu/research/IPL/pubs/publications.xml
Subtotal 38,351 53.13%
Other 33,826 46.87%
Total 72,177 100.00%

File Not Found Errors - Help Card

?

Hits - Number of times a request for this file returned a "404 - Not Found" error or a "410 - Gone" error

from your server.

Files - This column lists the file that could not be found and the URL of the referrer (if known).

% - Percentage of the total 404 and 410 errors that were for this file.

Y

Check the links to all pages and files listed in this table. The files were either moved or they no longer

exist, and the links are no longer successful.
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Server Errors

This page lists the errors which occurred on the server.

Server Errors [
30
|
Server Errors
HTTP Status Codes Hits %

1. 500 Internal Server Error 66 91.67%
501 Not Implemented 6 8.33%
Total 72 100.00%

Server Errors - Help Card

4

server traffic, it is not an accurate reflection of the number of pages viewed.
HTTP Status Codes - The specific HTTP error that occurred.

% - Percentage of failed hits that were of the specified type.

v

Use this page to determine what maintenance is necessary.

Hits - Number of failed hits of the type specified in the "Pages" column. Each file requested by a visitor
registers as a hit. There can be several hits on each page. While the volume of hits reflects the amount of

www. WebTrends.com

33



Top Search Engines

The first table identifies which search engines referred visitors to your site most often. Totals in this table
represent the number of searches, whether they contain one or several keywords.

The second table identifies the main keywords for each search engine.

Top Search Engines Hs
|
3
|
|
Top Search Engines
Engines Referrals %
1. google 88,210 89.98%
2. yahoo 6,985 7.13%
3. microsoft network 1,148 1.17%
4. aol netfind 631 0.64%
5. altavista 630 0.64%
6. ask jeeves 162 0.17%
7. lycos 76 0.08%
8. iwon 34 0.03%
9. excite 32 0.03%
10. | dogpile 20 0.02%
11. |infoseek 19 0.02%
12. | goo 16 0.02%
13. | mamma 12 0.01%
14. | look smart 11 0.01%
15. |ixquick 10 0.01%
16. |infospace 10 0.01%
17. | about.com 6 0.01%
18. |all the web 5 0.01%
19. [evreka 5 0.01%
20. |[dmoz 3 0.00%
Subtotal 98,025 99.99%
Total 98,035 100.00%
Top Search Engines - Help Card
- ________________________________________________
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Top Search Engines - Help Card

?

Top Search Engines Table

Engines - Specific search engine being analyzed.

Referrers - Number of visitors referred to your site from the specified search engine.

% - Percentage of visitors referred from search engines who were referred by the search engine specified.
Top Search Engines with Search Phrases Detail Table

Engines - Specific search engine being analyzed in conjunction with the phrase in the adjacent column.
Phrases - The search phrases being analyzed in conjunction with the search engine in the adjacent
column. A search phrase is the entire search string entered by a visitor, which can include one or more

individual keywords.

Referrals - Number of visitors referred to your site from the specified search engine who used the
specified phrase in their search.

% - Percentage of visitors referred from search engines who used the specified search engine and phrase.
Top Search Engines with Keywords Detail Table
Engines - Specific search engine being analyzed in conjunction with the keyword in the adjacent column.

Keywords - The search keywords being analyzed in conjunction with the search engine in the adjacent
column.

Referrals - Number of visitors referred to your site from the specified search engine who used the
specified keywords in their search.

% - Percentage of visitors referred from search engines who used the specified search engine and
keyword.

Y

This information can give you an idea how your meta tags are performing with each search engine.
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Top Search Phrases

The first table identifies search phrases which led the most visitors to your site, regardless of the search
engine they used. The second table identifies, for each phrase, which search engines led visitors to the site.

Top Search Phrases [

|

3

|

|

Top Search Phrases
Phrases Referrals %

1. star 22,261 22.77%
2. mri 4,928 5.04%
3. argon 4,026 4.12%
4. textures 2,648 2.71%
5. tornado 2,356 2.41%
6. computer graphics 1,088 1.11%
7. bone 832 0.85%
8. tomb raider 703 0.72%
9. software development 641 0.66%
10. | fem pde vertex filetype:pdf 453 0.46%
11. [ tombraider 425 0.43%
12. | scirun 411 0.42%
13. |wvr 391 0.40%
14. lip 369 0.38%
15. | distortion 339 0.35%
16. | contact 328 0.34%
17. | mysql filetype:pdf 322 0.33%
18. | sciatic nerve 318 0.33%
19. | star pictures 306 0.31%
20. | scientific 305 0.31%
Subtotal 43,450 44.44%
Total 97,767 100.00%

Top Search Phrases - Help Card

?

Top Search Phrases Table
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Top Search Phrases - Help Card

Phrases - The specific search phrases being analyzed. A search phrase is the entire search string entered
by a visitor. It can include one or more keywords.

Referrals - Number of visitors referred to your site who used the specified search phrase, regardless of
the search engine they used.

% - Percentage of referred visitors who used the specified search phrase.
Top Search Phrases with Engines Detail Table
Engines - Specific search engine being analyzed in conjunction with the phrase in the adjacent column.

Phrase - The search phrase being analyzed in conjunction with the search engine in the adjacent column.
A search phrase is the entire search string entered by a visitor. It can include one or more keywords.

Referrals - Number of visitors referred to your site from the specified search engine who used the
specified phrase in their search.

% - Percentage of visitors referred from search engines who used the specified search engine and phrase.

v

How are people getting to your site? Use these tables to find out if your visitors are using the search
phrases you expect. Do you need to use different keywords in page titles to make it easier for people to
find your site with search engines?
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Top Search Keywords

The first table identifies keywords which led the most visitors to the site (regardless of the search engine).

The second table identifies, for each keyword, which search engines led visitors to the site.

Top Search Keywords M5

|

3

|

|

Top Search Keywords
Keywords Referrals %

1. star 23,764 10.91%
2. mri 7,041 3.23%
3. argon 4,219 1.94%
4. of 3,107 1.43%
5. textures 2,923 1.34%
6. tornado 2,869 1.32%
7. image 1,642 0.75%
8. utah 1,556 0.71%
9. graphics 1,545 0.71%
10. | computer 1,465 0.67%
11. | scientific 1,456 0.67%
12. | filetype:pdf 1,382 0.63%
13. | pdf 1,359 0.62%
14. |in 1,349 0.62%
15. | visualization 1,275 0.59%
16. | software 1,264 0.58%
17. | for 1,233 0.57%
18. | computing 1,189 0.55%
19. |the 1,148 0.53%
20. | volume 1,113 0.51%
Subtotal 62,899 28.87%
Total 217,838 100.00%

Top Search Keywords - Help Card

?

Top Search Keywords Table
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Top Search Keywords - Help Card

Keywords - Specific keywords being analyzed. To see the entire search strings entered by visitors, see
the Top Search Phrases page.

Referrers - Number of visitors referred to your site with the specified keywords.

% - Percentage of visitors referred to your site with keywords who were referred by the keywords
specified.

Top Search Keywords Table with Engines Detail Table
Engines - Specific search engine being analyzed in conjunction with the keyword in the adjacent column.

Keywords - The keyword being analyzed in conjunction with the search engine in the adjacent column. To
see the entire search strings entered by visitors, see the Top Search Phrases page.

Referrals - Number of visitors referred to your site from the specified search engine who used the
specified keywords in their search.

% - Percentage of visitors referred from search engines who used the specified search engine and
keyword.

v

At the most basic level, this section tells you which search engines are being used most frequently to find
your site. You also may find that some search engines are referring visitors to your site with the keywords
you expect and that other search engines are not.
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Top Browsers by Visits

This page identifies the most popular browsers used by visitors to your site. This information will only be
displayed if your server is logging the browser/platform information.
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Top Browsers by Visits
Browser Visits %

1. Microsoft Internet Explorer 136,355 76.10%
2. Netscape 20,267 11.31%
3. Other Netscape Compatible 14,970 8.35%
4. - 847 0.47%
5. Bookmark Renewal Check Agent 554 0.31%

[http://www.bookmark.ne.jp/] (Version 2.0beta)
6. Wget/1.8.2 414 0.23%
7. Opera 333 0.19%
8. msnbot/0.11 ( http://search.msn.com/msnbot.htm) 287 0.16%
9. Wget/1.6 178 0.10%
10. | Wget/1.8.1 167 0.09%
11. | Microsoft URL Control - 6.00.8862 157 0.09%
12. | RAN perfcomp (FreeBSD) 137 0.08%
13. | Program Shareware 1.0.3 125 0.07%
14. [DAS.3 123 0.07%
15. | appie 1.1 (www.walhello.com) 115 0.06%
16. | QuepasaCreep v0.9.14 106 0.06%
17. | NutchOrg/0.03-dev (Nutch; 100 0.06%

http://www.nutch.org/docs/bot.html; nutch-

agent@lists.sourceforge.net)
18. | Mercator-2.0 97 0.05%
19. |larbin_2.6.2 larbin2.6.2@unspecified.mail 86 0.05%
20. | Watchfire WebXM 86 0.05%

Subtotal 175,504 97.94%

Other 3,685 2.06%

Total 179,189 100.00%

Top Browsers by Visits - Help Card
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Top Browsers by Visits - Help Card

?

Browser - A program used to locate and view Web pages. These include Netscape, Mosaic, Microsoft
Internet Explorer, and others.

Total - The total visits where there was sufficient information to identify the browser. This number may be
less than the total visits overall.

Visits - Number of times a visitor with the specified browser came to your site. A visit is a series of actions
that begins when a visitor views their first page from the server, and ends when the visitor leaves the site
or remains idle beyond the idle-time limit. The default idle-time limit is thirty minutes. This time limit can be
changed by the system administrator.

% - Percentage of total visits by visitors using the specified browser.

v

Browser data can help you determine how to configure your site for optimal viewing.

Note: Any hits identified as originating from a spider (an automated program that searches the Internet)
are not counted in this table. Also, if a browser does not identify itself in its request to the Web server, it
will get counted on this page as an "Other."
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Top Platforms by Visits

This page identifies the operating systems most used by the visitors to the site. This information will only be
displayed if your server is logging the browser/platform information.
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Top Platforms by Visits
Platform Visits %

1. Windows 2000 96,094 53.64%
2. Windows 98 28,542 15.93%
3. Others 22,129 12.35%
4. Windows ME 9,476 5.29%
5. Linux 8,106 4.53%
6. Macintosh PowerPC 6,229 3.48%
7. Windows NT 5,052 2.82%
8. Windows 95 2,235 1.25%
9. SunOS 955 0.53%
10. | Windows Win32s 273 0.15%
11. | Hewlett Packard Unix (HP9000) 22 0.01%
12. | Macintosh 16 0.01%
13. | Macintosh 68K 4 0.00%
14. | Windows 3.x 2 0.00%
15. [ OS/2 2 0.00%

Total 179,137 100.00%

Top Platforms by Visits - Help Card

?

Platform - The specified platform being analyzed. The operating system used by the visitor to your site.

Total - The total visits that were not identified as from a spider. This number may be less than the total
visits overall.

Visits - Number of visits by visitors using the specified platform. A visit is a series of actions that begins

when a visitor views their first page from the server, and ends when the visitor leaves the site or remains
idle beyond the idle-time limit. The default idle-time limit is thirty minutes. This time limit can be changed by
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Top Platforms by Visits - Help Card

the system administrator.

% - Percentage of visitors using the specified platform.

v

This information is useful when determining what content to include on your Web site.
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